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TFWA World Exhibition & Conference is renowned as a global shop 
window for premium brands. This year, as ever, there is a diverse array 
of new products being presented in Cannes across all product categories. 
This supplement provides an indispensable guide to the latest launches.

INDIVIDUAL 
STYLE
A true highlight of 
Swarovski’s Fall/Winter 
2017 collection, the 
Swarovski Remix Collec-
tion is all about celebrating 
individual style. With an 
innovative new turn, the 
Swarovski Remix Collec-
tion is said to redefine the 
jewellery game, opening 
up limitless possibilities 
of customisation. This 
versatile range can indeed 
dial up the style in millions 
of combinations thanks 
to the exclusive invisible 
magnetic closures that 
allow new ways to connect 
and wear the shimmering 
jewellery strands – be it 
as all-around necklaces, 
chokers, double or single-
wrap bracelets, or  
strand necklaces.
The range of strands 
reflects Swarovski’s 
distinctive versatility, 
featuring a variety of 
symbols such as the 

protective Hamsa hand, 
lucky charm, or evil eye, 
as well as playful emojis, 
dainty pearls, or classic 
crystal designs.
Meanwhile, cities of 
contrasts and excitement 
are the inspiration for 
Swarovski’s Fall/Winter 
2017/18 Urban Fantasy 
Collection. Here, moder-
nity meets femininity, 
fun becomes festive,  
and the daring is  
simply irresistible.
“This collection represents 
my creative vision for the 
brand, respecting and 
nurturing the exceptional 
Swarovski heritage, 
making it on trend for 
a modern woman and 
taking the unique crystal 
techniques into the 
future,” explains Creative 
Director Nathalie Colin.

Blue Village 
C11

NEW PRODUCT 
PREVIEWS

As Tito’s Handmade Vodka 
continues its expansion 
in global travel retail, the 
company is calling on its retail 
partners around the world to 
recognise the importance of 
craft spirits and the power 
of digital technology among 
millennial shoppers.
Tito’s Handmade Vodka is a 
pioneer of the craft movement 
and attributes its rapid rate of 
adoption around the world to 
social media. In Cannes, it will 
highlight the appeal of quality, 
good value and authentic craft 
brands and focus on capturing 

CRAFT 
PIONEER

the spending power of millen-
nials. As the brand’s territories 
expand, the company will 
discuss ambitions to secure 
Tito’s not only on the vodka 
shelf, but also alongside other 
craft spirits within specialty 
displays. It will unveil plans 
to build its in-store presence, 
with expanded facings, 
improved shelf positions and 
more bottle formats.
The Ugly Sweater, Tito’s 
winter season gift bag is a fun, 
photographable and share-
able package, which will be 
introduced exclusively in travel 
retail. To celebrate the Year of 
the Dog in January, Tito’s will 
release a travel retail exclusive 
themed red velvet bag for 
Chinese New Year.

Blue Village H17

Angelini Beauty is introducing 
several new fragrances, includ-
ing Blumarine Dange-Rose, 
which is described as a floral-
woody-aromatic fragrance. Its 
ingredients evoke a dynamic, 
modern femininity.
The head notes feature the 
aromatic power of basil flowers 
and pink pepper, blending 
with the Asian notes of the 
Nashi pear. The heart notes 
are characterised by the 
Berusaiyu Rose, also known 
as the Rose of Versailles, the 
tantalising presence of freesia, 
and the inebriating essence of 
magnolia. The base notes are 
quintessentially feminine, with 
cashmere wood, patchouli, and 
white amber.
The Blumarine Dange-Rose 
oval glass bottle is shaped like 
a precious jewel, and is topped 
by a black conical cap. The 
bottle also recalls the natural 
shape of a rosebud, preserving 
the promise of a flower in full 
bloom, while the black colour 
adds a suggestive mystery.
Meanwhile, the elegant 

MODERN FEMININITY

packaging brings to mind a 
black dress made of baroque 
fabric embellished with  
rose petals.

Riviera Village 
RE13
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Tradition and creativity 
in every single bite
Chocolaterie Guylian celebrates its 50th anniversary with a 

collection of the fi nest Belgian chocolates. Mini pralines made 

with the expertise and creativity of Guylian’s Master Chocolatiers 

by using carefully selected ingredients, crafted to delicious recipes. 

Surprise your senses and enjoy this Master’s Selection.

Visit us at P13 Mediterranean Village

www.guylian.com

Visit us at P13 Mediterranean Village

NEW
Travel

exclusive

DIVINELY CHIC
Bally is showcasing its 
divinely chic, yet immeas-
urably comfortable 
Janelles. The covetable 
babouche shoes, which 
stores can’t keep on the 
shelves, are back – and 
they’re not alone.
The flat babouche style 
is accompanied by two 
new heel-heights for 
Autumn/Winter, along-
side a sportier slip-on 
sneaker, tote bag and 
elegant clutch – all 
featuring the charming, 

archive-inspired square 
buckle, dating back  
to 1969.
Bally’s Janelle now 
comes in chunky, square 
toed heights of 30mm 
(with babouche) and 
85mm in black and bone, 
as well as patent versions 
with contrast detail for a 
sharper, workwear look.
Bally’s Heska – an 
amalgamation of the 
brand’s best-selling 
sneaker and Janelle – is 
the perfect guise for 

those who wish they 
could get away with 
wearing trainers  
every day.
The original babouche, 
first introduced last year, 
is playfully reinterpreted 
with poker motifs and 
stud details in glossed 
leather, rich velvet and 
leopard print, as well as 
a black glitter version 
featuring  a Swarovski 
embellished buckle.
Bally completes the 
Janelle family with a 
luxury, leather tote, 
available in two sizes, 
adorned with an 
oversized buckle.

Riviera Village 
RC6

ARTHES is showcasing 
its new perfume brand, 
Palquis. They are refined 
fragrances, developed 
in the purest tradition of 
Grasse perfumery, with 
elegance and authentic-
ity at the heart of the 
creative process.
The range includes Lover 
Flowers – an uncompro-
mising olfactory creation. 
It is a fruity chypre 
with a noble fragrance 
where power and depth 
combine to give off notes 
of Mysore Sandalwood, 
Musk, Amber and Patch-
ouli. Lover Lady has an 
absolute femininity given 
off by a floral-fruity blend, 
where musky and vanilla 
notes intermingle. Lover 
Intense, meanwhile, is 
an explosion of fruity and 
floral notes; it is a chypre 
fragrance with notes of 
White Musk, Patchouli 
and Ambroxan.

REFINED 
ELEGANCE

Palquis fragrances 
also include the Love’N 
Blue perfumes, which 
are elegant, melodious 
scents for passion-
ate, cheerful and 

spontaneous women.
Meanwhile, the Cassius 
fragrances have a subtle, 
elegant masculinity.
ARTHES is also present-
ing the new Jeanne en 
Provence Jasmin Secret 
range. This new cosmetic 
line is formulated with 
95% natural ingredients.

Bay Village 
Bay 5A
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Agio Cigars is intro-
ducing an exclusive 
Balmoral Añejo XO 
Travel Retail gift box and 
4-count cigar packs.
The Balmoral Añejo XO 
cigars are delighting and 
surprising aficionados 
and key retail partners 
worldwide. Agio believes 
global travel retail is a 
channel of critical and 
increasing importance for 
premium cigars, and is 
pleased to introduce an 
exclusive wooden gift box 
that features five cigars: 
two Petit Robusto FT, two 
Rothschild Masivo, and 
one Gran Toro. Part of 
this travel retail concept 
are convenient 4-count 
cigar packs that feature 
the same three vitolas.
Balmoral wants to 
surprise cigar lovers 
with the Añejo XO range. 
The cigars feature a 
sun-grown Arapiraca 
wrapper from Brazil, with 

Along with the latest novel-
ties – Bottega Pistacchio 
(a creamy, dairy-free and 
vegan liqueur, character-
ised by an intense aroma 
of pistachio) and Bottega 
Gin ‘Bacûr’ (produced in 
Italy using botanicals like 
juniper berries, sage and 
lemon zest) – Bottega 
is introducing the final 
versions of the aroma-
tised wines created by 
Sandro Bottega and 
Lamberto Vallarino 
Gancia, heir of the Italian 
family leader in sparkling 
wine and vermouth.
Vermouth Bianco Bottega 
and Vermouth Rosso 
Bottega stand out for two 
unique characteristics: 
the base wine and the 
selected botanicals used 
in the recipe. Vermouths 
Bottega use wines 
obtained from grapes that 
are typical of the region 
where Bottega is based. 
Veneto, in the north-east 
of Italy, is renowned for 
producing Pinot Grigio 
(used for Vermouth Bianco 

AROMATISED 
WINES

Bottega) and Merlot 
(used for Vermouth Rosso 
Bottega). The secret and 
original recipes mix over 
30 botanicals, which lend 
multifaceted sensorial 
nuances and an unmistak-
able personality to these 
vermouths. The whole 

project has been designed 
with thorough attention to 
detail – from the shape of 
the bottle, reminiscent of 
wine flasks, to the elegant 
packaging.

Blue Village 
A11

EXCLUSIVE 
GIFT BOX
a Dominican Olor binder, 
and Nicaraguan, Brazilian 
and Dominican fillers. In 
order to harmonise all 
tastes, this cigar gets six 
months to spend in a full 
cedar-clad aging room. 
As a result, the typical 

flavours of the Añejo XO, 
such as cacao, vanilla and 
an underlying sweetness, 
are particularly well-
suited in all three vitolas.

Yellow Village 
H49
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Bond No.9 New York 
is presenting its latest 
eau de parfum – New 
York Nights – which 
is a celebration of 
Manhattan’s evening 

Travel Retail Experts is 
presenting three new 
products from Gardiners 
at TFWA World Exhibition 
& Conference.
Gardiners of Scotland is 
a long-established family 

LUXURY FUDGE

run business, which has 
been supplying a wide 
range of high quality 
Scottish confectionery 
since 1949. Today, two 
generations of the family 
are still involved in the 

everyday running of the 
business, and together 
they ensure that the 
highest standards are 
maintained across every 
aspect of the company.
Gardiners Feathers 
Chocolate Fudge Tin 
250g is a beautifully 
patterned tin, featuring 
a feather decoration, 
which contains individu-
ally wrapped pieces 
of traditionally made 
chocolate fudge.
Gardiners Dragonfly 
Sea Salt Caramel Tin 
250g is, similarly, a 
beautifully patterned 
tin. It is decorated with 
flowers and dragonflies, 
and contains individu-
ally wrapped pieces of 
traditionally made Sea 
Salt Caramel Fudge.
Finally, the Gardiners 
Lillies Assorted Fudge Tin 
250g is also a beautifully 
patterned tin, featuring 
lillies. It contains individ-
ually wrapped pieces 
of traditionally made 
assorted fudge, including 
Ginger, Rum & Raisin and 
Apple & Cinnamon.

Red Village 
M27

A new and eye-catching 
pack is ready for the 
Zonin Prosecco Cuvée 
1821, which will be 
poured at TFWA World 
Exhibition & Conference. 
Zonin Prosecco Cuvée 
1821 is one of the most 
popular Proseccos on 
social media (#zonin-
prosecco), thanks to 
its global communica-
tion strategy, and is 
distributed in over 80 
countries. At the same 
time, it is a cuvée whose 
name recalls the roots 
of the Zonin family, 
vintners since 1821, and 
its historical tradition of 
Prosecco producers.
Zonin Prosecco Cuvée 
1821 was launched in 
2009, since when it has 

ELEGANT 
RESTYLING

been highly regarded for 
quality, authenticity, and 
attractive reference to the 
Italian lifestyle. Recent 
in-depth research led to 
the idea that new value 
and visibility could be 
given to Zonin Prosecco. 
The goal was to boost its 
distinctiveness and strong 
character with a contem-
porary and elegant restyl-
ing. As a result, in Cannes 
the Zonin family presents 
the new Zonin Prosecco 
Cuvée 1821 pack – a 
smart and fresh evolu-
tion, characterised by a 
larger logo on a refined, 
but noticeable, teal-
coloured background.

Blue Village 
C5

CELEBRATION 
OF MANHATTAN

AGATHA is a French 
brand much-loved for its 
chic, on-trend jewellery, 
which radiates a 
timeless style.
Constantly inspired by 
fashion, the AGATHA 
collections are elegant 
and expertly crafted. 
Necklaces, bracelets, 
rings and earrings are 
made from a variety 
of materials, such as 
sterling silver, steel and 
other metals, decorated 
with cubic zirconia, 
mother-of-pearl and 
natural stones.
With his 30th birthday 
coming up in 2018, 
AGATHA’s iconic Scottie 
dog is as adored as ever. 
In a happy coincidence, 
2018 will also be the 
year of the dog in the 
Chinese zodiac. To 

CHIC AND ON-TREND

mark this anniversary, 
several limited-edition 
collections dedicated 
to Scottie will be avail-
able in France, Spain, 
Japan, Korea and China. 
Designed by the Creative 
Department in Paris, 
each exclusive collection 
will reflect the style of 
the associated country. 
Pieces include an 
amazing bracelet-ring, 

linked with a slender 
chain, or delicate 
earrings that combine 
sparkling sterling silver 
with fine gold plate.
With these unique Scottie 
collections, AGATHA aims 
to attract more Chinese 
consumers, both at 
airports and inflight.

Golden Village 
GO11

skyline, ablaze with a 
riot of colours.
New York Nights is 
described as a broad-
spectrum female urban 
gourmand. Its top 

notes are unabashedly 
romantic and floral – 
jasmine, gardenia and 
carnation. Then come 
the warm, seductive 
heart notes – patch-
ouli and sandalwood, 
enlivened with a clean 
floral marine accord. 
Then with the lingering 
base comes the kicker 
– coffee infused  
with caramel.
Both sides of the New 
York Nights bottle display 
a stylised adaptation 
of the city after dark. 
Against a gleaming 
late-night royal blue 
background, with a 
lowering cloud passing 
by, a multitude of stylised 
skyscrapers and spires 
glimmer in boxed-in 
otherworldly pink, red, 
green, buttercup yellow, 
cerulean blue, and gold.
Also new is Bond No.9 
Dubai Gold, which is 
described as ultra-
contemporary – even 
avant-garde-unisex-edgy 
– while also conveying t
he heady lure of the 
ancient Near East.

Green Village 
J46

6 – TFWA DAILY

NEW PRODUCTS� TFWA WORLD EXHIBITION & CONFERENCE ARRIVALS ISSUE 2017



www.clogau.co.uk

TFWA World Exhibition & Conference 

Yellow Village D35  |  1st – 6th  October 2017 

With Rem Escale à Saint 
Barth, Reminiscence 
blows a wind of exoticism 
on its iconic fragrance for 
a very summery limited 
edition. Like a tribute 
to the mythical island 
of Saint Bartholomew, 
a favourite destination 
and source of inspira-
tion for the founders of 
Reminiscence, this new 
fragrance reinvents the 
Rem spirit and offers a 
more solar state of mind 
than ever before. Indeed, 
it is described as a real 
invitation to travel.
A marine floral, Rem 
Escale à Saint Barth 
blends the fresh Rem 
signature with sun-filled 
notes to compose an 
original and modern hot 
and cool scent. Tangy 
Italian bergamot and 

Ricola, the Swiss Herb 
confectionery specialist, 
is showcasing its new 
travel retail exclusive 
products at TFWA World 
Exhibition & Conference.
In pocket size packag-
ing, perfect for impulse 
purchase and offering 
excellent retail margins, 
there are two new product 
concepts. The first is a 
checkout item for individ-
ual consumption, consist-
ing of 75g tin boxes in 

HOT AND COOL SCENT
mandarin top notes 
highlight the enlivening 
freshness of the iodic 
accord, emblematic of 
Rem. The white flowers 
then unfold into a rich and 
luminous heart. Magnified 
by orange blossom and 
ylang-ylang, they evoke 
the scent of monoï and 

sun care tinged with a 
mineral effect reminiscent 
of warm sand. Over time, 
the amber-vanilla-musky 
base gives rise to a 
comfortable and ample 
fragrant trail.

Green Village 
J43

POCKET SIZE 
EXCLUSIVES

three different designs, 
unwrapped, containing 
2.5g sugar-free herb 
drops in three flavours: 
Original Herb, Lemon 
Mint, and Cranberry.
Second is a shelf item for 
individual consumption, 
comprising of a 125g bag, 
wrapped, containing 3.6g 
sugar-free herb drops 
in a mixed doypack of 
three flavours: Original 
Herb, Lemon Mint, and 
Eucalyptus.

The decision to create 
new travel retail exclu-
sive products came 
after research was 
carried out by m1nd-set 
at Frankfurt and Hong 
Kong airports. The 
research looked at key 
drivers of candy sales, 
the perception of Ricola 
as a brand, and the 
perceived benefits of its 
herb drop range.
The new range will be 
supported with strong 
branding, merchandis-
ing and promotion to 
secure personalised 
space in the top 10 
international airports.

Mediterranean 
Village N9
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Personalisation is the ‘it’ 
trend of the season, and 
Tateossian has evolved 
its Montecarlo style into 
the new Interchangeable 
collection, with matching 
cufflinks, pendants and 
bracelets. Each gives the 
opportunity to personalise 

Berdoues Parfums & 
Cosmetiques is preview-
ing the latest additions 
to its Collection Grands 
Crus – Masaaï Mara and 
Hoja de Cuba.
Each fragrance in the 
Collection Grands Crus 
expresses one of the 
world’s regions and offers 
a unique interpretation 
of its olfactory identity 
in an original, innovative 
formula. The rare and 
precious blends are 
equally defined by their 
incomparable quality as by 
their geographical identity. 
Meanwhile, each signa-
ture bottle is the spirit of a 
world region expressed in 
a splendid glass creation.
Hoja de Cuba, or ‘Leaf of 

One of the fastest-
growing segments of the 
food industry in recent 
years has been notably 
absent from duty free & 
travel retail. Nutraceuti-
cals global sales reached 
US$180 billion in 2015 
and, with CAGR growth 
projections of over 7%, 
are forecast to reach 
US$280 billion by 2021. 
Yet consumer demand 

PERSONALISATION TREND
for any occasion with the 
use of letters, charms 
and flags. A perfect and 
thoughtful gift for a friend 
or special someone, or a 
treat for yourself.
Pull on either end of the 
cylinder for the initial disc 
to come loose, allowing 

you to choose and change 
the rings to another motif 
of your preference. It has 
a sleek duo tone plating 
of rhodium and black 
rhodium plated silver, 
adding that contempo-
rary finish.
The bracelets are made 
with finest Italian leather, 
braided into Tateossian’s 
classic style. It is avail-
able in four classic and 
timeless colour options: 
black, navy, red and 

brown. They are also 
offered in the same 
three Tateossian sizes of 
small (36.8cm), medium 
(38.8cm) and large 
(40.8cm).
Jewellery comes without 
rings; rings will need to 
be purchased separately 
for your convenience 
and personalised prefer-
ences.

Riviera Village 
RF10

On the occasion of the 
70th anniversary of the 
88 pen, Aurora Pens & 
Accessories is present-
ing a new version, 
highlighting the beauty 
and features that have 
made it an icon. Indeed, 
it is identified as a design 
object for lovers of refined 
and polished writing.

ITALIAN EXCELLENCE

The new limited edition 
of the 88 is available 
in eight colours of 188 
pieces each, emphasising 
the elegance and purely 
Italian excellence. The 
use of fine materials and 
artisanal finishes endows 

the 88 with a distinctive 
and contemporary appeal.
The vibrant colour palette 
is made is even more 
vibrant by the skilful 

PRECIOUS 
BLENDS

Cuba’, puts the spotlight 
on the large tobacco 
leaves that are dried, then 
rolled to make Cuba’s 
famous cigars. The décor 
of the bottle portrays the 
precious leaves of Cuban 
tobacco, and the bottle’s 
lines are designed for 
sublime elegance. The 
Hoja de Cuba Grand Cru 
reveals the sweet scent 
of Cuba’s tobacco fields 
through the fragrance 
trail. The fragrance 
is expressed through 
allspice from Jamaica 
enhanced by a blend of 
tobacco from Turkey and 
vetiver from Haiti.

Blue Village 
G15

HEALTHY 
SOLUTIONS

for nutraceuticals had 
not, until now, been 
specifically addressed for 
traveller needs.
Traveller’s Trove and F. 
Hunziker + Co AG have 
teamed up to bring 
Health-iX Travel, healthy 
solutions on the go, to 
duty free. 
Produced in Switzerland, 
Health-iX Travel offers 
a comprehensive range 
of healthy gummies, 
pastilles, lozenges 
and instant powder 
sticks that, it is said, 
can solve some of the 
most common health 
concerns encountered 
by travellers, relating 

to immunity, diges-
tion, oral care, etc. The 
product health claims 
are approved by EFSA 
(European Food Safety 
Authority) or proven by 
clinical studies. Small, 
compact and resealable 
packaging formats that 
contain one to two weeks’ 
requirements have been 
specifically designed 
for on the go consump-
tion. All products can 
be purchased without a 
prescription or consulta-
tion from a medical 
specialist.

Red Village 
J23

hand polishing of the 
resin. Features of the new 
Aurora 88 include a brand 
new super flexible nib in 
18k solid gold, number-
ing on the cap, and the 
unmistakeable ring with 
engraved Aurora lettering.
The 88 is housed in an 
elegant black leatherette 
case, which enhances 
its splendour. A black 
leatherette tray that can 
store the entire collection 
is also available.

Yellow Village 
G36
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DISCOVER 
THE NEW LINDT 

TRAVEL SOUVENIR 
COLLECTION.
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EVERY DAY WE BRING 
INNOVATION TO OUR 
PREMIUM BRAND 
PORTFOLIO

It’s all in the mix 
World of Patria International 
is a specialist Travel Retail and 
Duty Free Distributor. We search 
the world to bring travellers 
extraordinary products to discover. 
Each innovative brand has its own 
unique personality and all embrace 
values of quality and exclusivity.

Visit us online at: worldofpatria.com
or call us on: +44 (0)1892 890202

2-6 OCTOBER 2017 – CANNES

VISIT US AT

STAND G13 BLUE VILLAGEWORLD
EXHIBITION &
CONFERENCE

Cannes Dailies quarter page Ads.indd   1 01/09/2017   12:28

FACE OF NATIONS

A face etched by a multi-
ethnic collage, a look that 
speaks myriad languages, 
but which belongs to 
just one photograph, a 
daughter of multicultur-
alism. Coccinelle Face 
of Nations is a story of 
journeys and experiences, 
a portrait of freedom and 
independence, a melting 

pot containing just one 
ingredient: the world.
Afro Beat in the City is a 
free, unconfined way to 
mix influences of African 
folk culture with the 
revolutionary avant-garde 
of the 20th century West.
An impression of swing, 
rhythm and sound 
that resonate in iconic 

Coccinelle creations, such 
as Ambrine and Arlettis, 
is conveyed in unexpected 
materials and colours. 
Rattan, ethnic patterns, 
bold fastenings, zig zags, 
prints and embroidery, 
blend just like on an 
imaginary totem pole.
Materials and craftsman-
ship merge, transforming 
every bag into a decora-
tive self-statement of 
style and identity.
Freis and Spontanè 
have more delicate 
undertones, with subtle 
shades of wild flowers 
and the freshness of 
meadow dew.
Colours, nuances and 
prints offer a gentle, 
unexpected femininity 
and lightness. An air of 
romanticism is implied 
by pastel suedes and 
two-tone lace details.

Bay Village 
Bay 1A
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LET’S 
TWIST

Butterfly Twists allows 
consumers to think on their 
feet and be nimble, fitting 
with their busy and unpre-
dictable lifestyles. The 
brand embraces the unpre-
dictable – “Never Stick, 
Twist!”. Do something new, 
experience the unknown: 
Roll. The. Dice.
The classic, twistable 
styles allow you to be 
stylish, comfortable and 
ready for everything. 
Sticking to the company’s 

heritage, these portable, 
transportable and conveni-
ent shoes are easily 
accessible and the perfect 
travel companion for the 
busy, on-the-go woman.
Butterfly Twists allow 
customers to embrace 
the unpredictable, 
chase new experiences 
and lead exciting 
lives. Butterfly Twists’ 
customer is playful. The 
SS18 campaign has been 
created to capture all 
of the above, ‘Playtime 
never stopped… we just 
stopped making time  
to play’.

Yellow Village 
F42

A REGAL 
APPROACH
This year’s TFWA World 
Exhibition & Conference 
sees World of Patria 
International present 
brand new additions to 
its wide portfolio of wines 
and spirits, all selected 
for their travel retail 
suitability. Alongside the 
launch of Pink Pepper 
Gin from French company 
Audemus, WOPI is intro-
ducing the Regal Rogue 
range of vermouth, a new 
world alternative led by 
Australian provenance 
that’s designed to bring 
this classic wine-aperitif 
into the modern world.
Regal Rogue is designed 
to marry ‘the art of 
merriment with a journey 
of sensory discovery’, 

blending native Austral-
ian aromatics sourced 
from Aboriginal farmers, 
with wines sourced from 
Australia’s most iconic 
wine region. Handcrafted 
in small batches of 250 
cases, each variety – 
Regal Rogue Daring Dry 
Vermouth, Regal Rogue 
Lively White Vermouth, 
Regal Rogue Wild Rose 
Vermouth, and Regal 
Rogue Bold Red – is 
made to a unique recipe.
Also new to WOPI’s 
portfolio is Koniks Tail 
Vodka, while it will also 
be highlighting Tofka 
toffee vodka.

Blue Village 
G13

STYLE AND 
ELEGANCE

Frederique Constant’s 
mission lies in broad-
ening the interest in 
watches to a larger 
audience of enthusiasts 
who want to enjoy high-
end classic watches at 
sensible prices.
At this year’s TFWA World 
Exhibition & Conference, 
Frederique Constant is 
delighted to introduce the 
new Slimline pair watch 
created in exclusivity for 
travel retail. The Frede-
rique Constant Slimline 
is a tribute to fine Geneva 
watchmaking, uniting 
style, elegance and 

high-quality at sensible 
prices. This novelty 
features in exclusivity 
an ultra-slim quartz 
movement with a 28mm 
and 37mm diameter 
rose gold plated case 
for ladies and gents 
respectively. This 
timepiece is finished 
with a delicate guilloché 
pattern on the dial.
Meanwhile, Alpina has 
updated its Horological 
Smartwatch Notifica-
tions settings. Notifica-
tions were first intro-
duced to the Horological 
Smartwatch line in 

2015. The user is now 
able to receive notifica-
tions from their apps. 
18 apps are available 
to choose from, such 
as: Facebook, Twitter, 
WhatsApp, Instagram, 
Facebook Messenger, 
WeChat, Uber, Snapchat, 
Viber, Linkedin, Spotify, 
Pinterest, KakaoTalk, 
Google Gmail, and 
Google Inbox. This new 
update is available as of 
now for both iOS  
and Android.

Riviera Village 
RG13

ANYWHERE  YOU GO
Premier Portfolio comes 
to TFWA World Exhibition 
& Conference again this 
year to showcase its wide 

range of unique products.
Music up your life anytime 
with a high sound quality 
Bluetooth speaker, which 

includes foldable water-
proof casing providing 
secure protection while 
allowing you to shape it to 

whatever look you want.
Also on display will 
be the Mardles ‘Come 
Alive’ 3PC sticker set, 
which magically comes 
alive with a smartphone 
or tablet and free app. 
Simply download the free 
app and hold the device 
over these reusable 
augmented reality 
stickers and enjoy 3D 
animations and sound 
effects. You can even 
control characters with 
on-screen arrows. The 
set includes three sets of 
stickers and a play mat.

Green Village 
M44
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Sparkle Tales is just 
one of the new product 
concepts being launched 
by soft-toy specialist 
Aurora World at TFWA 
World Exhibition & 
Conference.

CONCEPTS THAT  
SPARKLE

Featuring Unicorns and 
Dragons in different 
colours with glittery 
accents (hooves, horns, 
etc), Sparkle Tales uses 
the latest plush fabric 
technology to make each 

product feel super cuddly 
and tactile.
Available in 7-inch and 
12-inch sizes in strong 
bright and pastel colours, 
retail price points are 
from €12 to €20. There is 
also a promotional/jumbo 
size available for €80.
Also featuring strongly in 
Cannes will be Aurora’s 
Fancy Pals collection, 
which is selling strongly 
in travel retail locations. 
Three new designs join 
the 12-strong collection: 
Peek-A-Boo Puppy, 
Peek-A-Boo Kitty, and 
Peek-A-Boo Husky, all 
retailing at €16.95.
Meanwhile, Aurora 
World is introducing a 
new floor display for its 
core character Yoohoo. 
Bringing together 20 
styles of mini Yoohoo, all 
retailing at €4.95, the unit 
provides a fun and colour-
ful display that’s perfect 
for generating impulse 
purchase and adding 
incremental sales.

Green Village 
K67

Travel Blue is bringing 
its subsidiary reading 
glasses brand Z-ZOOM 
to TFWA World Exhibition 
& Conference. The brand 

IN THE FRAME
has all 12 styles back in 
the frame, following the 
successful launch at TFWA 
Asia Pacific Exhibition & 
Conference in May.

The range varies in high 
quality and stylish glasses 
for daily use, sun readers 
and screen users.Z-ZOOM 
is presenting its whole 
first collection of reading 
glasses on its elegant POS 
displays to allow visitors 
to view and experience the 
glasses first-hand. Each 
pair of glasses is accom-
panied with a cleaning 
cloth and stored in a luxury 
branded acrylic case with 
magnetic closing. Styles 
are available in a variety of 
shapes, sizes and frame 
designs intended for 
individual preferences.
The design-led range 
includes sun reading 
styles manufactured 
with a magnetic clip 
for multi-purpose use. 
Glasses can be used for 
daily reading, but can also 
transform into sunglasses 
with a touch of a magnet. 
Blue light filter glasses 
are designed for screen 
users that use a computer 
screen regularly.

Red Village 
M24
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MODERN 
ELEGANCE

Cerruti 1881 is 
presenting highlights 
from its SS18 Man/
Woman leather goods 
collections.
A modern, elegant 
briefcase in textured 
‘beluga’ calf leather 
has two handles and 
a detachable strap. It 

also has a painted raw 
edge construction and 
secure zip top. The 
perfectly crafted exterior 
is punctuated by person-
alised brushed metal 
hardware. The multiple 
internal and external 
slide-in and zipped 
pockets are designed to 

suit the business needs 
of both men and women.
Other items include a 
cross-shoulder bag – a 
stylish choice for the 
man about town, in soft 
grained calf leather. 
The numerous practi-
cal features include an 
adjustable strap, a top 
handle for clutch carry, 
and external zipped 
pockets for quick and 
secure access.
Meanwhile, an elegant 
choice for office and 
everyday use is Niki 
– these slightly grained 

calf leather bags get 
their appeal for a 
simplicity of design, 
with round construc-
tion handles. A metal 
turning lock application 
accentuates the timeless 
look, while bags have 
a detachable shoulder 
strap and an inner 
compartment.
Cerruti 1881 is also 
showcasing timepieces 
highlights for Fall/
Winter 2017.

Bay Village 
Bay 14

PERFECT GIFT

DANZKA Vodka is once 
again attending TFWA 
World Exhibition & 
Conference this year 
to showcase its latest 
DANZKA mini-pack 
for the cashier area 

of travel retail stores 
and the perfect gift for 
coming home. The pure, 
aesthetic and distin-
guished design will catch 
the eye of every traveller. 
It fits easily in all pockets 

or hand baggage, which 
makes it the perfect 
travel gift. The new mini-
pack contains four 50ml 
DANZKA Vodka bottles 
with a nice selection of 
flavours, including Origi-
nal, Citrus, Cranraz, and 
Apple, with an attractive 
price point.

Green Village 
H52

DISTINCTIVE 
DESIGN

COEUR DE LION is a 
leading manufacturer 
of fashionable designer 
jewellery based in 
Germany. Having 
launched the brand in 
1987, Carola and Nils 
Eckrodt sum up COEUR 
DE LION’s 30-year 

history of design with the 
anniversary collection for 
Autumn/Winter 2017.
The distinguishing 
features of COEUR DE 
LION creations are the 
clean-lined language 
of design and Carola 
Eckrodt’s fine sense of 

colour – features that 
make COEUR DE LION 
not only inimitable, 
but also timeless 
beyond 
measure and 
so special to 
many women 
all over the 
world.
COEUR DE LION 
products are among 
the top selling jewellery 
brands in the duty free & 
travel retail sector. The 
distinctive design and 
attractive price are sure 

to create easy impulse 
purchases and make the 
brand a duty free sales 
phenomenon. Green Village M50

FUN MOMENTS

This year, LEGO is 
introducing fast-paced 
racing fun with the 
LEGO Juniors sets 
for Disney•Pixar 
Cars 3. Launched on 
1 June 2017, these 
age-appropriate LEGO 
Juniors sets let kids 
from the age of four 
dive into the world 
of the Disney•Pixar 
Cars 3 movie. Thanks 
to the combination of 
classic LEGO bricks, 
larger elements and 
child-friendly instruc-
tions, little LEGO fans 
can build the eight new 
products in a flash and 
little by little become 
master builders. In 
this way, the new LEGO 
Juniors sets provide 
proud moments and a 
great amount of fun with 

Lightning McQueen and 
his friends.
Kids can choose from 
a wide collection of 
fun sets, including the 
‘Thunder Hollow Crazy 
8 Race’ set, ‘Smokey’s 

Garage’ set, ‘Willy’s 
Butte Speed Training’ 
set, and ‘Florida 500 
Final Race’ set.
More adventures with 
Disney•Pixar Cars 3 
sets are promised by 
‘Mater’s Junkyard’ and 
‘Guido and Luigi’s  
Pit Stop’.

Marine Village 
S1
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Lambretta loves travelling the world on board Airlines & Ferries, 

and hanging out at Airports & Duty Free Stores. Affordable and space 

efficient watch concepts that encourage spontaneous shopping. 

Welcome to Stand F60, Yellow Village 
and Celebrate the 70th Lambretta Anniversary!

CapELLa INDUSTRIES • LambRETTawaTChES.Com • jD@CapELLaIND.Com
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Cabeau is exhibiting at 
TFWA World Exhibition 
& Conference with its 
newly-improved Evolution 
Cool.
The original Evolution 
Cool has won multiple 
awards and praise 
worldwide for its sleek 
design, innovative cooling 
technology and fashion-
able functionality. Always 
listening to its customers, 
Cabeau used valuable 
feedback to improve key 
features of the top-of-
the-line travel pillow, with 
the main focus being on 
providing an even better 
fit for all neck sizes.
With new colours includ-
ing purple, black, red and 
blue, the Evolution Cool 
has an upgraded list of 
features: a better fit for 
all neck sizes; stay cool 
while you sleep; find your 
comfort spot; removable, 
washable cover; rolls 

Storck Travel Retail is 
introducing new and 
improved packaging for 
the popular Werther’s 
Original pouch range.
From December this 
year, the caramel 
confectionery brand will 
move to a higher quality 
more premium looking 
packaging to improve 
presence and visibility 
on shelf. The fresh new 
design on front of pack 
has been updated and 
modernised, while still 
clearly communicating 
exclusivity to the travel 
retail market.
The pouch range includes 
all the Werther’s Original 
favourite varieties, 
including Cream Candies 
220g – the original 
smooth and comforting 

COOL TRAVELS

up for easy storage; and 
memory foam earplugs.
“TFWA World Exhibition 
& Conference is the most 
important date in our 
travel retail calendar. 
There is no other event 

that brings every buyer 
and supplier in the 
industry together in 
one location – it’s the 
ultimate place for us 
to launch the updated 
Evolution Cool,” 
comments David Stern-
light, founder and CEO, 
Cabeau.

Yellow Village 
E39

FRESH 
NEW 
DESIGN

hard caramel candy, 
made to the same family 
recipe since 1903 with 
butter and fresh cream; 
Chewy Toffee 180g – the 
same great Werther’s 
caramel taste, but in a 
long lasting chewy toffee; 
Creamy Filling 180g – a 
deliciously creamy filling 
inside a smooth butter 
candy shell; and Éclair 

160g – smooth creamy 
toffees with a delicious 
chocolate cream filling.
Storck Travel Retail is 
confident the improved 
packaging will drive 
growth to the self-
consumption, sharing 
and till point offerings.

Mediterranean 
Village P9
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The New Cellular Treatment 
Factor (NCTF), developed 
by Laboratoires Filorga, is 
an injectable polyrevitalisa-
tion solution. The unique 
complex contains over 50 
anti-ageing active ingre-
dients – vitamins, amino 
acids, coenzymes and 
antioxidants – designed to 
reactivate cellular activity 
deep-down to restore 
exceptional quality to  
the skin.

ANTI-AGEING 
COCKTAIL

After over three years of 
research, Laboratoires 
Filorga has produced 
a range of anti-ageing 
skincare that contains 
the equivalent of one vial 
of injectable NCTF. This 
unique range, NCTF-
REVERSE, has 10 times 
the concentration of NCTF 
than other formulas by 
Laboratoires Filorga.
The key is a record 
rejuvenation in skin 

quality in less than seven 
days, visible on wrinkles, 
skin tone, complexion 
evenness, pores and 
hydration.
To boost the effectiveness 
of the cellular anti-ageing 
treatment, Laboratoires 
Filorga has developed a 
three-step programme: a 
lotion to prepare the skin, 
a serum to saturate the 
skin with active ingre-
dients, and a day cream 
(cream or fluid depending 
on skin type) to treat 
deep-down.

Harbour 
Village  
M OCEAN

LUCKY 
CHARMS

Maestrani is proud to 
introduce its unique and 
value-creating Munz Good 
Luck Line to visitors at 
TFWA World Exhibition & 
Conference. Four inter-
nationally-recognised 
lucky charms, consisting 
of a Ladybird, Horseshoe, 
Four Leaved Clover, and 
the popular Asian Golden 
Fortune Cat, successfully 
combine delicious Swiss 
chocolate with a symbol 
spelling Good Luck. What 
better gift than tasty 
chocolates to please 
your family and friends 
with happiness? In a 
nutshell, it is a perfect 
gifting range appealing 
to younger and older 

consumers alike.
Apart from the new 
Good Luck Line, 
Maestrani has further 
increased the overall 
attractiveness of its 
popular Munz Kids Line. 
More specifically, the 
Kids Line gift boxes are 
being extended with a 
cute and very colour-
ful Munz Butterfly. As 
this novelty is equally 
striking, it will perfectly 
complement the brand’s 
existing Kids Line and it 
looks forward to seeing 
its strong effect on 
impulse buying.

Mediterranean 
Village P10

VENETIAN 
INSPIRATION

Furla returns to TFWA 
World Exhibition & 
Conference this year with 
its new Spring Summer 
2018 collection, which is 
inspired by many differ-
ent styles and cultures 
– Venice. 
The first part of the 
collection focuses 
on intense colours, 
ranging from vibrant 
and dark lagoon-like 
blue and green tones to 
more feminine bright 
pinks that reflect the 
Venetian terraces. Floral 
brocades and jacquards 
are interpreted in 

stunning bright colours 
that give a fresh new 
look to materials 
created by traditional 
machines.
The new collection 
also plays with both 
solid and hollow 
designs, inspired 
by the archi-
tecture of 
Venetian 
buildings. 
The 
second 
delivery 
features a 
more delicate 
colour palette that is 

lighter and transparent 
like Murano glass. Its 
delightful print themes 
celebrate seasonal 
summer fruits – pineap-
ple, strawberry, and 
apple designs are 
both unexpected and 
functional – super 
feminine and playful, yet 
with a twist of irony.

Furla is also putting 
higher emphasis on 
its men’s collection in 
travel retail – and the 
SS18 men’s collec-
tion follows the same 
theme and trends as the 
women’s collection.

Bay Village 
Bay 2

COLOURFUL 
TRAVELS

Happy Plugs is an 
award-winning lifestyle 
and fashion brand with 
the ambition of trans-
forming essential tech 
accessories into fashion 
must-haves. Happy 
Plugs is designed in 
Sweden, known for its 
vibrant fashion and 
music scene. Happy 
Plugs products are 
available in the most 
prestigious concept 
and department stores 
in over 70 countries 
and 10,000 retailers 
worldwide.
The concept ‘What 
Colour Are You Today?’ 

is simple – the brand 
believes that mobile 
accessories should 
not only fit your mobile 
device, but also reflect 
your personal style. 
Happy Plugs likes to keep 
it elegant and classic, yet 
fun and affordable.
Add the best look, 
premium sound and 
the best price and you 
get the recipe that 
makes Happy Plugs 
Deluxe Edition the 
world’s most luxurious 
headphones.

Yellow Village 
F48
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E XCEP T IONA L QUA L I T Y 
COM ES W I T H AGE

Balmoral Añejo XO cigars are the result of an intensive blending 
process with exceptionally aged tobaccos: an Añejo blend crowned 

with a sungrown Arapiraca wrapper. After blending the cigar, it took 
another 6 months of aging to marry all its flavors. 

Let yourself be seduced by notes of cedar wood, cacao, spices  
and underlying sweetness.

Petit Robusto FT | Rothschild Masivo | Gran Toro www.balmoralcigars.com

NOW AVAILABLE:
Exclusive Travel Retail Gift Box 

and 4-Count Cigar Packs

000131207 TL BAL adv-Anejo-XO-travel-retail-TFWA-daily-2017-111x163mm.indd   1 07-08-17   09:12

YOU CAN NEVER BE TOO GENEROUS

DRINKS, COCKTAIL 
OR COFFEE TIME?

Visit us at  Blue Village B7

CHOCOLATE  
COCKTAILS

CHOCOLATE  
COFFEE LIQUEURS

CHOCOLATE  
LIQUEURS

MOSAIC 
OF 
SCENTS
Tout ce que j’aime is 
the brand new perfume 
range from Fragonard 
Parfumeur. Inspired by 

purest expression of 
perfume and the most 
eclectic and selective 
artistic tastes. Its pillars 
are simple but elegant 
happiness, pure and 
redefined beauty, and 
scents that are ephem-
eral, yet powerful. The 
collection – a genuine 
playground of olfactory 
experiences – is inspired 
by literary works, idyllic 
scenery and ancient 
paintings and sculptures. 
For this range, Fragonard 
has combined sophisti-
cated, delicate notes to 
evoke quasi-subliminal 
emotions each wearer can 
claim as their own.
Refined and elegant fleur-
de-lis, abundant orange 
tree, delicious rose, fresh 
and sunny bergamot, wild 
but warm everlasting, 
daring pepper, delicious 
fougassette, spicy ginger 
and celestial amber are 
the ingredients used to 
forge the powerful charac-
ter of each fragrance.

Bay Village 
Bay 12B

the tastes and private 
collections of Anne, 
Agnès and Françoise 
Costa, it is instilled with 
the noblest essences. 
Created with loving care, 
this very personal range 
is an ode to the sisters’ 
passions and enthusiasm 
for sharing.
Tout ce que j’aime is the 
fruit of a caring philoso-
phy, encompassing the 

TWO 
IN ONE

Clarins is introducing the 
new eighth generation 
edition of its iconic Double 
Serum. Two serums 
in one, Double Serum 
features a pioneering 
double formula inspired 
by biomimicry.
It combines the best 
water-soluble and 
oil-soluble ingredients 
which target signs of 
ageing and help stimu-
late the skin’s five vital 
functions – regeneration, 
oxygenation, nutrition, 
hydration and protec-
tion. Double Serum has 
become the complete 
age-control concentrate 
women can’t live without.
Clarins now goes even 
further in stimulating the 
skin’s five vital functions 
and decodes the language 
of youthful skin. All of 
Clarins’ most recent plant 

discoveries are included 
in the new Double 
Serum for an optimal 
impact on the skin’s 
vital functions.
Clarins researchers 
mobilised all their 
scientific resources 
to decipher the 
cosmetic properties 
of hundreds of plant 
extracts and studied 
their interactions 
with the skin. This 
resulted in the 
selection of 18 
high-performing 
plant extracts that 
have a specific 
action on each 
of the skin’s vital 
functions, and 
two plant-based 
ingredients with 
a targeted action. 
Double Serum 
brings these 
extracts together 
in one product 
thanks to its 
unique double 
formula.

Ambassadeurs 
Village V5
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COMFORT ON 
THE GO
Go Travel has extended 
its popular range of 
travel pillows with 
the introduction of 
the Supreme Snoozer. 
An innovative, hybrid 
construction, the 
new pillow fuses the 
supportiveness and 
luxury of foam padding 
with the outstand-
ing portability of an 
inflatable product. The 
result is a pillow that 
delivers the ultimate 
balance of comfort and 
convenience.
Thanks to its practi-
cal, inflatable 
construction, the 
Supreme Snoozer 
can be adapted to 
suit different 
users’ firmness 
preference with 
just a few simple 
breaths. The pillow’s 
supportive design is 

further enhanced with 
the addition of a layer 
of soft and flexible 
foam padding. Helping 
to provide a plush and 
cosy sleeping surface, 
the extra layer of foam 
padding promises 
travellers a more restful 

journey and superior 
in-seat slumber. 
The new Stretchy Strap 
from Go Travel will 
also be on display in 
Cannes. The strap’s 
brightly coloured 
design is perfect for 
adding a pop colour to 
your luggage, helping 
it stand out from a sea 
of dark cases on the 
carousel.

Yellow Village 
B24

LAPLAND’S 
GOLD

Laplandia Vodka comes 
to TFWA World Exhibi-
tion & Conference this 
year to present its latest 
product – Laplandia 
Aureus, which is avail-
able in one-litre size 
bottles with 40% abv.
Cloudberry is one of 
Lapland’s nutritionally 
richest berries and due 
to its distribution being 
limited mainly to the 
Northern Hemisphere, 
the natives call it 
‘Lapland’s Gold’.
The Nordic countries 
also have a long tradition 
of cloudberry-related 
alcoholic drinks, and 
this cloudberry flavoured 

vodka has taken this 
tradition to a new level.
For the first time ever, 
Laplandia Vodka has 
created a pure vodka 
that is infused with 
natural cloudberry 
juice, which produces 
a result where one can 
genuinely taste the 
berry’s authentic quali-
ties. This vodka is best 
served straight or on 
the rocks to achieve the 
maximum enjoyment 
level. Recommended 
retail price is €45  
per bottle.

Marine Village 
R2

EXCEPTIONAL 
DIVERSITY

Gérard Bertrand 
produces wines that 
reveal the incomparable 
terroirs of the South 
of France. Offering an 
exceptional diversity 
(sparklings, reds, whites, 
rosés, varietals, organ-
ics, sulphite-free wines, 
biodynamic, appellations 
wines and icon wines), 
the Gérard Bertrand 
range fulfils all tasting 
expectations, always 
with a commitment to 
irreproachable quality 
and respect for the 
environment.
In 2018, the company’s 
objective is to continue 
to reveal the fantastic 
potential of the South of 
France region through its 
iconic range, which it is 
presenting at TFWA World 
Exhibition & Conference. 
Its star, Ballerine, is a 
brand new sparkling rosé, 

‘Brut Etoile’, Crémant 
de Limoux, its homage 
to the place where 
sparkling wines were 
born. Legend Vintages 
represents 18 vintages 
of Roussillon fortified 
wines from 1875 
to 1977, for which 
Gérard Bertrand 
created a Centenary 
Box to present this 
unique collection, 
a cabinet with 18 
secret drawers, each 
to be opened with 
a magnetic key and 
containing one of the 
legendary vintages.
Gérard Bertrand is also 
presenting its icons: 
Clos d’Ora, Cigalus, 
Grands Vins, Parcelles 
(Single Vineyard), and  
Code Rouge.

Red Village 
K11

SWEET 
JOURNEYS

The new Drops Selection 
from Cavendish & Harvey 
is a perfect souvenir for 
travellers who want to 
share a special gift.
The special selection of 
mouth-watering drops 
is the youngest family 
member in the travel 
world of Cavendish & 
Harvey and has been 
created exclusively for 
travel retail. The 200g 

golden travel tin will be 
available in two colourful 
lid designs, paying tribute 
to the world of travel.
The launch date is 
scheduled for Febru-
ary 2018. A pre-launch 
preview is planned at 
TFWA World Exhibition & 
Conference.
Cavendish & Harvey 
has also launched a 
mouth-watering and 

eye-catching promo-
tion, highlighting the 
exclusive 220g Snack 
Bags. Products include 
the individually-wrapped 
flavours ‘All the best 
Fruit Drops’, ‘Finest 
English Caramel Fudge’, 
‘Finest Belgian Eclairs’, 
and the ‘Finest Belgian 
Toffees’. The 220g Snack 
Bags are the perfect 
reward to sweeten a 
connoisseur’s journey and 
are available in selected 
Heinemann Duty Free 
Shops in most of the main 
European airport hubs.

Blue Village 
H27
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CASHMERE 
EMBRACE

FRAAS – The Scarf 
Company is exhibiting at 
TFWA World Exhibition 
& Conference for the 
first time with its range 
of beautiful scarves and 
textile accessories. Based 
in Germany, the family 
run company has been 
in the textile industry for 
more than 135 years and 
has grown to be one of 
the most interna-
tionally successful 
manufacturers 
and suppliers 
of scarves and 
textile acces-
sories.
Over the past 
two years, the 
company has 
been strategi-
cally targeting 
travel retail 
with strong initial 
results.
Being unveiled in Cannes 

is The Perfect Gift – a 
collection of scarves, hats 
and gloves in beautiful 
packaging, which is 
described as the perfect 
gift to bring home from a 
trip. RRP is €69-€199.
Also being introduced 
is My Travel Companion 

– a range of oversized 
scarves, ruanas and 
ponchos that fit in all 
carry-on baggage and 
keep you warm and 
comfortable while travel-
ling. The collection also 
includes regular-sized 
scarves. RRP is €29-€399.
In addition, the company 
is showcasing its FRAAS 
Signature Collection, with 
RRPs of €69-€399.

Red Village 
K29

GOLD 
DISCOVERY
Godiva is unveiling a new 
Gold Discovery Collec-
tion of extraordinary 
chocolate pieces, which 
is inspired by the popular 
Godiva Gold assortment.
Godiva Gold Discovery 
is a 28-piece collec-
tion of ganaches, 
pralines, mousses and 
caramels, including 
seven exceptional new 
recipes and nine restyled 
favourites, presented in 

a contemporary gold gift 
box embossed with the 
signature ‘G’ and the Lady 
Godiva emblem. Tied with 
a gold satin ribbon and 
decorated with a refined 
hangtag, the collection is 
the epitome of premium 
gifting.
For the new Gold Discov-
ery Collection, Godiva’s 
Chefs Chocolatier have 
excelled themselves once 
more with the creation of 

a delicious new Mexican 
origin chocolate mousse 
Artisan Caramel, which 
joins the redesigned 
Artisan Sureau elderberry 
mousse and the Eclipse 
Fraise Litchi lychee 
strawberry mousse in the 
collection.
Among the pralines is 
an exotic new Allure 
Pistache pistachio praline 
and an Allure Pécan 
caramelised pecan 
praline.
Meanwhile, the restyled 
ganaches are in a range 
of sumptuous flavours.

Yellow Village 
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EXCLUSIVE 
EYEWEAR

Eyewear brand Roden-
stock, a company that 
has been quietly building 
travel retail distribu-
tion for its exclusive 

lifestyle brand of men’s 
sunglasses, is about to 
start making some noise. 
With a further 10-year 
license agreement signed 

this year for the global 
development, produc-
tion and sale of Porsche 
Design eyewear, Roden-
stock has an ambitious 
plan to turn its current 
50 specialised eyewear 
airport locations into 
400 within the next three 
years.
“Porsche Design eyewear 
is doing very well in 
Europe where we’re 

working with retailers 
including Dufry, Nuance 
(Sun Catcher), China 
Duty Free Group, Kappe 
and DFS,” says Petra 
Eckhardt, Global Business 
Manager, Rodenstock. 
“With Porsche Design 
Eyewear, Rodenstock has 
a compelling offer for 
travel retail. We’re very 
excited about how we 
can work with retailers 

to build the sunglasses 
category within travel 
retail – a buoyant part of 
the business that we can, 

without question, add to.”

Riviera Village 
RE17

EXPERTISE 
& PASSION

La Martiniquaise is 
releasing two new 
products at this year’s 
TFWA World Exhibition & 
Conference. 
PORTO CRUZ, the 
number one Port brand 
worldwide, is proud to 
celebrate 130 years of 
expertise and passion. 
For this occasion, the 
brand unveils an excep-
tional edition: CRUZ 
HERITAGE. This Old 
Tawny Port is the result 
of a subtle and balanced 
blend of the best CRUZ 

Port wines of the century. 
Elegant and sweet, it 
stands out thanks to 
its well-balanced notes 
of dried fruits (almond 
and fig) and subtle spicy 
aromas like cinnamon 
and pink pepper. 
Meanwhile, SAINT 
JAMES, the famous 
square bottle Agricole 
Caribbean Rum made 
from fresh sugar cane 
juice, is proud to launch 
its new Vintage 2001. The 
first rum vintage ever was 
a SAINT JAMES, back in 

ODE TO SPRING

As a real ode to the most 
flowery season, Institut 
Karité Paris celebrates 
the bloom that heralds 
the arrival of spring, the 
delicate Cherry Blossom. 
Rediscover the exquisite-
ness and silkiness of this 
delicate flower in this 
scented personal care 
collection enriched with 
shea butter.
No one can resist the 
amazing and hydrating 

power of shea butter. 
Experience all the 
benefits that this natural 
ingredient has to offer 
to pamper your skin. 
Ever since its creation, 
Institut Karité Paris has 
always strived to bring 
the benefits of shea to all 
types of beauty, at any 
age. The Cherry Blossom 
collection has everything 
you need to nourish, 
soften, moisturise and 

protect your skin. With 
the Shea Body Milks, 
Light Shea Hand Creams, 
and Shea Macaron 
Soap, your skin will be 
delicately scented with 
floral and feminine notes. 

Discover the softness 
of the complete Cherry 
Blossom collection with a 
lovely beauty bag.

Blue Village 
E3

1885. The year 2001 was 
an exceptionally dry year, 
so this extra aged rum 
offers some aromas of 
dried fruits, which find 

a perfect balance with 
woody and roasted notes.

Yellow Village 
G54

COSMIC 
SPARKLE

Kurate International is 
once again showing its 
expert understanding 
of trends with the latest 
collection from renowned 
brand Aeon. The new 
collection, named Wonder-
lust, is being unveiled at 
TFWA World Exhibition & 
Conference, and is inspired 
by the wonders of travel 
and astronomy.
“The use of astronomical 
signs in fashion is a big 
trend at the moment. 
Stars and moons are 
being incorporated into 
clothing and jewellery on 
the high-street, so we’re 
confident that a collection 
inspired by such designs 
will go down very well in 
travel retail,” comments 
Claire O’Donnell, Key 

Account Manager, Kurate 
International.
The collection includes a 
range of necklaces, brace-
lets and earrings that 
feature either a compass, 
moon or falling star motif. 
Delicate crystal details 
add cosmic sparkle to the 
collection, and make  
it ideal for a spring/
summer wardrobe.
“We are thrilled to be 
back at TFWA World 
Exhibition & Conference. 
It’s the perfect opportu-
nity for us to meet with 
our customers, show 
them our new collections 
and unveil our plans for 
2018,” O’Donnell adds.

Green Village 
H44

POP-UP BARBERS Mäurer & Wirtz House 
of Perfumes will mount 
a TABAC Barbershop 
pop-up at TFWA World 
Exhibition & Conference.
Following the huge 
success of the TABAC 
Barbershop in the TFWA 
Well-being Lounge at last 
year’s show, Mäurer & 

Wirtz has decided that the 
pop-up will return this 
year and be integrated 
into its stand at the heart 
of the exhibition.
Dutch master barber Jan 
Heidemann personally will 
give traditional wet shaves, 
moustache and beard 
trims, and skincare advice 

free of charge to delegates.
In addition to Cannes, 
TABAC Barbershops have 
been mounted success-
fully in various locations 
over the last 18 months, 
including Amsterdam 
Airport Schiphol.
Although the focus 
of Mäurer & Wirtz’s 

stand this year is on 
the TABAC brand, it will 
also showcase the latest 
developments of its other 
brands, including 4711, 
Baldessarini, s.Oliver and 
Betty Barclay.

Green Village 
K50
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Please visit us at our stand in Cannes 
Mediterranean village N17. 

Ken Wakatsuki, Travel Retail Manager
ken.wakatsuki@steiff.de

Steiff, the inventor of the 
Teddy bear and the world's 
most prestigious toy brand 
from Germany.
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BEAUTY OF MOVEMENT
Capture the dreamy 
ripple of a tulle fan as the 
ballerina twirls in a floaty 
pirouette on a watch 
dial: that’s what inspired 
the designers at Emile 
Chouriet as they watched 
the dancers at the famous 
Prix de Lausanne, which 
the Genevan brand was 
proud to sponsor  
this year.
The worlds of dance and 
watchmaking may use 
different creative forms 
of expression, but their 
passion for the beauty of 
movement and techni-
cal skill are one and 
the same. The Meyrin 
watchmaker has used this 
passion to create a pair of 
classic watches: Alchimie.
The heart of the 
Alchimie’s shimmering 
silver dial is adorned 
with a softly gleaming 
fan. The slim black 
minute track wraps 
around the guilloché 

dial and the slender 
Roman hour numer-
als reach out to the 
chapter ring. 
The hands performance 
is brought to life by 
the calibre EC5317, a 
self-winding mechani-
cal movement made by 

Emile Chouriet in its 
Genevan studios.
The new steel Alchimie 
models come in two 
sizes (28 or 38mm) with 
a metal or leather strap.

Yellow Village 
C34

WHEN 
IN LOVE

Parlux Fragrances 
presents Paris Hilton’s 
newest fragrance, ROSÉ 
RUSH Paris Hilton. It is a 
whimsical, flirty addition 
to Hilton’s GOLD RUSH 
fragrance collection, 
ushering in a new 
sophistication to the 
portfolio and exuding 
an effervescent charm 
and allure with a 
captivating edge.
Reminiscent of its 
predecessor, ROSÉ 
RUSH embraces 
old-Hollywood glamour, 
while drawing inspira-
tion from the exhilarat-
ing ‘rush’ one feels 
when falling in love.
Created by perfumer 
Richard Herpin of 
Firmenich, the floral-
rose-fruity fragrance 
opens with a flirtatious 
blend of rose petals, 
neroli and lychee. Rose 

of may and peony mingle 
with juicy papaya at the 
mid, resulting in an allur-
ing bouquet of femininity. 
Sparkling amber and 
cedarwood wrapped with 
fluffy white musk round 
out the base, concluding 
the olfactive with a touch 
of golden opulence.
The ROSÉ RUSH flacon 

reflects the signature 
distinct feminine form 
of its predecessor. The 
evocative silhouette is 
ornamented with rosé-
tinted iridescent glitter, 
emitting a luminous 
sparkle.

Golden Village 
GO5-7
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A D V E R T I S I N G  F E A T U R E

A NEW COUNTER 
TOP DISPLAY FOR 
ANTICA SAMBUCA

Sambuca and liqueur specialist, Rossi 
D’Asiago is once exhibiting at TFWA 
World Exhibition (Marine Village, R03) 
with its globally successful Antica 
Sambuca brand.
 
With a superior taste that elevates it to a 
premium level, the Antica Sambuca Classic 
follows an ancient recipe created in the mid 
1950’s, inspired by the craft production process 
inherited by Augusto Rossi, the son of the 
founder of Rossi D’Asiago, Giovan Battista Rossi. 
Made from only natural ingredients, distilled 
in an infusion of Anise Star fruits and other 
herbs in alcohol, the precise process ensures 
distinctiveness and uniqueness. Essential oils 
are extracted from the distillation under steam 
of the anise stars and herbs including: oranges, 
cinnamon, nutmeg, fennel, and pepper.
 Last year, saw the introduction of Rossi 
D’Asiago’s first 5cl miniature Antica Sambuca 
bottle; introduced to open up new opportuni-
ties with airlines and ferry/cruise operators. 
 This year sees Rossi D’Asiago return with 
its new counter top display for its minature 
bottles. The Antica Sambuca branded display 

is ideal for the duty free market as it allows for a 
number of bottles to be displayed in a eye-catching 
way, whilst at the same saving shelf space.
Export Director, Nicola Dal Toso, Rossi D’Asiago, 
comments, “We wanted to produce a counter top 
display unit that would be ideal for point of sale 
merchandising. We are aware that 
a lot of purchases in duty 
free are on impulse, so 
ensuring Antica Sambuca 
is available in a format 
that allows for such POS 
displays was vital for our 
global TR strategy. “ 
Each counter top display 
unit can hold 30, 5cl 
Antica Sambuca bottles. 
 

Rossi D’Asiago 
welcomes you to 
its TFWA WE stand 
(Marine Village, 
R03) to try its 
delicious range of 
Sambuca products.

LUXURY TRIP

FEDON is presenting 
Marco Polo Star – the 
deluxe version of the 
bestseller that combines 
dynamism and exclusivity, 
movement and design.
Marco Polo Star is a 
charming and essential 
travel companion that 
aims to satisfy the differ-
ent needs of frequent 
flyers, combining the 
comfort of cabin luggage 

with the capacity of a 
spacious suitcase.
Designed to hold clothes 
for a five-night trip, 
Marco Polo Star reinvents 
space thanks to the dress 
compartment with hanger 
and the removable 
sleeves for garments, 
lingerie and accessories. 
Stylish and technical at 
the same time, this trolley 
is coated in milled-grain 

cowhide, it has the ‘Marco 
Polo’ signature on the 
orange side and technical 
fabric inserts are present 
in the most stressed 

areas. Rich in detail, 
Marco Polo Star comes in 
orange, blue and black. 
The Marco Polo range 
is completed with Sofia 

Pocket, the trolley 
dedicated to the traveling 
woman. Its interior is 
structured with many 
pouches for make-up, 

beauty kit, high heels and 
ballerinas, and jewels.

Green Village 
K54

GLAMOUR 
& STYLE

Majorica is launching three 
new collections this year at 
TFWA World Exhibition & 
Conference. Ataraxia is an 
elegant collection featuring 
a simple and streamlined 
design. You won’t go 

unnoticed – the collec-
tion’s design is minimalis-
tic, but bold. The strength 
of its metals – titanium 
and steel – contrast with 
the beauty and radiance 
of pearls. An attractive, 

serene and sexy collection.
Secondly, the Moonlight 
collection consists of 
leather and pearls to be 
tied and untied, giving 
shape to a collection full 
of contrasts. This already 
successful collection 
is being expanded with 
creative new designs and 
personality. An invitation 
to choose, according 
to the time of day or 
occasion. One of the 

key items is the choker 
necklace, the must-have 
accessory this season.
Finally, the Sol-fa collec-
tion is music for your eyes. 
The power of the pearl that 
makes a woman shine and 
stand out with glamour 
and style. It is a collection 
for special moments that 
makes you feel unique.

Yellow Village 
F54
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CHIC 
ACCESSORIES

The Estella Bartlett 
brand is defined by its 
playful chic aesthetic. The 
accessory collection is 
imbued with these quali-
ties featuring surpris-
ingly playful elements, 
yet always stylish. Its 
customers have repeat-
edly asked for an afford-
able yet premium looking 
jewellery pouch and the 
rest of the range evolved 
from there. Sitting 
alongside it are cross-
body bags, micro bags, 
pouches in three sizes, 
coin purse keyrings in 
fun shapes, cardholders 
and bag charms. Many 
of the pouches feature 
inspiring messages which 
are synonymous with the 
brand, such as ‘Live As 
You Dream’, in a palette of 
the classic navy, soft grey 
and a dreamy collection 
of soft pastel hues. Bag 
charms link the collection 
back to the jewellery, 

which feature some of 
the most popular Estella 
Bartlett motifs such as 
the pineapple, heart eye 
emoji and wing motif. 
Customers can now enjoy 
layering a cloud-shaped 
coin purse keyring with 
a dinosaur bag charm 
on their Estella Bartlett 
crossbody bag.

Yellow Village 
D42

PERFECT 
PRESENTS

Millennium Fragrances is 
presenting new products 
that would make the perfect 
Christmas presents.
New from Kaloo Parfums 
are three Star Night Light 
Sets: Kaloo Blue EDS 
50ml, Kaloo Lilirose EDS 
50ml, and Kaloo Dragee 
EDS 50ml. The little 
bright star will create 
a sweet and reassuring 
atmosphere for the little 

ones’ nights. Perfect for 
baby’s room, the night 
light can be put close 
to the bed or on a shelf 
to diffuse an exclusive 
universe.
Meanwhile, the Bear 
Night Light Sets – Kaloo 
Blue EDS 100ml, Kaloo 
Lilirose EDS 100ml, and 
Kaloo Dragee EDS 100ml 
– allow you to perfume 
the curtains and pillows 

in baby’s room, as well 
as their blankie to help 
reassure them. In addition, 
the bear night light will 
guarantee a peaceful 
atmosphere throughout 
the night.
Also on display will be the 
new line for 7-13 year-olds 
from Clayeux Parfums. The 
two new Eaux de Toilette 

are full of character. 
Kokeshi by Jeremy Scott 
will also be on display at 
Millennium Fragrances’ 
stand to highlight its 
latest trendy shades of 
nail lacquer for fashion-
able look.

Ambassadeurs 
Village U5+7

Perfumer’s Workshop, 
the niche fragrance 
specialist, is exhibiting at 
TFWA World Exhibition & 
Conference with its newly 
released Amouroud 
scent, Bois D’Orient.
“Adding new additions 
to our portfolio is a vital 
part of our travel retail 
strategy,” comments 
Donald Bauchner, PWI 
Founder. “Ensuring our 
portfolio offers a breadth 
of choice gives both our 
current and potential 
customers a reason to 

partner with us, as they 
can choose from a variety 
of Oud-based fragrances 
dependent upon their 
customer base.”
Bois D’Orient is a superb 
composition that is both 
civilised and a little wild. 
Beautiful and full-bodied, 
it is a harmonious 
haunting combination of 
wood noes, rare spices 
and exotic flowers. 
Opening with a softly 
bright top note, created 
by an accord of costly 
Bergamot, Black Currant 

and Cinnamon bark, 
the fragrance becomes 
richer and deeper as 
it combines Turberose 
Absolute and Turkish 
Rose Absolute with 
Galbanum. A sumptu-
ous and intoxicating 

fragrance with base 
notes of Oud, Amber 
and Patchouli, this 
long-lasting fragrance is 
absolutely unforgettable.

Yellow Village 
G40

UNFORGETTABLE 
FRAGRANCE

LUXURIOUS 
TREATS

Patons Macadamia is 
adding to the successful 
Chocolate Fruits range by 
launching new delicious 
Milk Chocolate Mango 
flavour, which will debut 
at TFWA World Exhibition 
& Conference. Having 
earned worldwide recog-
nition for producing some 
of the finest macadamia 
products, the Chocolate 
Fruit range continues 
its legacy of premium 
chocolate coated sweets.
Available as gorgeous 
gift boxes, chocolate 
fruits feature a new Milk 

Chocolate Mango flavour, 
along with the existing 
Dark Chocolate Cherry, 
Dark Chocolate Cranberry 
and Milk Chocolate 
Blueberry variants. 

Chocolates Fruits are a 
luxurious treat combining 
a fruity punch with the 
authentic flavours of real 
fruit pieces and smooth 
chocolate, to deliver a 
unique taste experience.
“We’re excited to 
showcase the refreshed 
Chocolate Fruit gift boxes 
at TFWA World Exhibition 
& Conference, and launch 
the Milk Chocolate Mango 

flavour. As a company 
that is renowned for its 
macadamia products, 
we hope our decadent 
fruit range will delight 
tastebuds as much as 
our other treats,” says 
Kirsten Kleinschmidt, 
Brand Manager, Patons 
Macadamia.

Green Village 
L73

INTENSIVE 
FIRMING

Shiseido Travel Retail is 
presenting the new Future 
Solution LX Intensive 
Firming Contour Serum 
by Shiseido at TFWA World 
Exhibition & Conference.
Shiseido’s longevity 
research highlighted the 
powers of Enmei herb, 
an ancient botanical well 
known in Japan for its 
health benefits. An extract 
of Enmei herb was paired 

with Skingenecell 1P 
and Vitamin C Ethyl II 
to create Skingenecel-
lEnmei, which brings out 
the healing power of skin 
cells from their source, 
regenerating beautiful 
skin from within while 
renewing damaged skin.
Shiseido Future Solution 
LX also contains Japanese 
botanical ingredients such 
as Premium Green Tea 
Extract, Hokkaido Angelica 
Root Extract and Oshima 
Sakura Leaf Extract, which 
reinforce SkingenecellEn-
mei’s effect of regenerat-
ing beautiful cells.
The range has a white floral 
fragrance containing notes 
of Japanese flowers, includ-
ing cherry blossom, plum 
blossom and Japanese rose.

Riviera Village 
RJ5
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